-RTS

ter Specialists of
most respected

ntertainment

e country, with

ross the U.S. We

he lookout for

ited individuals

he professionals
stores. If you

iththe best,
ww.htsa.com

e "'Work With
nyou see

act link to HTSA

area.

PWave Alliance and carned certifica-
tions from THX, the Imaging Science
Foundation, Crestron, Lutron and
others.

Advice: Lint advises young people in
the industry to always keep their eyes
open [or new opportunities.

As he spoke tecently from a cell
phoene in his car, Litt suddenly spot-
ted a large construction site where a
{IH:{"‘I'I Or S0 Ccuslom |!HI'II('.":- Wene hl'-
ing built. “There’s a lead,” he said, as
he drove by “Its been touch and go
for the last six months. Bul the big
jobs are still eut there, You just have
to find them.”

Shawn Mahoney
Marketing Manager

Hitachi Home Electronics

Ape: 28

Education: B.A., Entrepreneurship,
University of Massachuseus, Am-
herst

Career History: Mahoney began his
Tweeters salesfloor and

Career  Oon
WS I'!Il'('l-['l'll,'ll{"‘[l L TIET e ACCESSOries
husiness in the Mortheast region of
Mew England and New York state. He
joined Hitachi early this vear as mar-
keting manager,

Greatest  Business  Achievements:
“I den’t think s happened yet. [It
would involve| taking the level of
simple innovation that 1 try to bring
o the table [and apply it across the
industry]. When you try innowvation,
vou can sometimes make it compli-
cated. [The indusiry makes] it too
complicated  Tor the consumer; it's
because people aren't in wuch with
the customer. ™"

Advice:
great people.”

“Surround  yoursell with

Chris Mauzy

President and CEC

Zip Express Installation

Age: 34

Education: On-the-job training as
an installer in Denver, Colo, “U'd put
street smarts up against book smars
every day,” Mauzy said.

If you haven't yet
heard of Zip Express Installation, you
just might in the coming months.
Mauzy is looking to make his six-
moenth-old TV/Aome audiofcomputer
installation
household name as Fed Ex or UPS,
“Wie bastcally sell productized ser-

Career History:

company as lamiliar a

vices,” he said. “We are planning roll-
outs with major retailers right now.”
He started working in CE as a teen-
ager, intalling car stereos ina rough
neighborhood of Denver, “The things
[ learned. Its one thing to be have a
customer watching you, its another
thing when vou're afraid they might
shoot you,” he langhed. Mauzys
harcd-won expertise landed him a po-
sition as Director of Installation Ser-
vices at Ultimate Electomics. He was
then recruited by Best Buy, where he
worled as director of business devel-
aopment belore leaving to begin the
Zip veniure.

Greatest
Gathering the funds and the employ-
ee power, and building the retail rela-

Business  Acheivemenis:

tiomships it will take o [ully launch
the Zip Express Installation this year,

Mauzy currently oversees a stall of

15, based in Minneapolis.
Advice:
pecially in this indostry. You'll be
amazed at the positions past col

“Mever burn bridges,  es-

leagues hold that will allect your Tu-
ture course.”

Katye MoGregor
Director
The Edge Distributors Group

Age: 34

Carcer History: A 17-year veteran ol
the CE industry, MeGregor has worn
many hats, She stared with Mobil-
Works, working as a buyer for car au-
clio, security and communications. In

1997, she was recruited o Wireless
Stockroom as director of purchasing,
She also worked with cell phone ac-
cessories but also with ulfillment dis-
tribution and a call center for wireless
carriers. In 1999, MeGregor moved
o E-Town as merchandise manager,
working with AV accessories, lurmi-
ture, wireless and digital imaging lor
the companys online retail poral.
She also manned the customer ser-

vice call center. She then returned o
Wireless Stockroom, which had been
bought by Brighipoint, as national

accounts manager. MeGregor ran the
program for headsets and accessories
fulfillment for consumer, govern-
ment, retail and business accounts,
Afler Brightpoint closed its Calilornia
office, MoeGregor joined Edge. There,
she manages day-to-day operations
for 15 member companies and 15
I'I.'Ijln'll'lllili'llll cr ['I‘.'ll'l. ners.

Greatest
"My greatest achievement, the thing
that has given me the greatest pride,
honestly, has been paying that Tor-

Business  Achievemenis:

ward, giving others similar opportu-
nitles 1o stretch and grow into chal-
lenging and rewarding carcers.”

Advice: “Embrace the technologies,
network, get involved and listen.
What youw'll lind is that there are so

many opporunities, especially  for
young people.”

Ed Morean

President

Creative Sound and Integration
Age: 37

Education: Studied applied science at

Mesa Community College

Career History: Straight oul of high
school, Moreau took a part-time job
al “a star-up company” in MNorth-
ern Winais called Best Buy, “They'd
opened a test store, a non-commis-
sioned box-style, in Rockford, 11 1
was g product specialist,” That was
1990, Moreau says he spent the next
decade quenching his insatiable in-
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